
1 | P a g e  
 

ASSET MAPPING  
Group:  Education, Public Awareness, Public Policy 

Natural Cultural Human Organizational Social Political Financial Built Institutional Marketing 

Recreation  
300,000 vested 
advocates (land 

owners) 

Wood magic forest 
fair 

Arbor day Incentives 
Grants (federal & 

local) 
Demonstration 

forests 
Universities 

Educational 
Campaign 

13.1 million 
commercial 
forest acres 

Family 
values 

and ties 
Foresters FFA 

Swamp 
loggers 

Politicians 
are land 

owners also 
Incentives Arboretum 

Missing natural 
resource majors 
in universities 

 

Public lands, 
state and fed. 

Hunting 
& 

Fishing 

Personal well-
being, quality of 

life 
Non-profit orgs. Axmen 

Public 
support 

Cost share 
Field and mill 

tours 
Clemson 

extension 
 

Wildlife/ 
hunting 

  
County rec 
programs 

Earth Day 
Lobbyists 
(SAF, Tree 

Farm) 
  

Master 
naturalists 

 

Carbon 
sequestration 

  
Project learning 

tree 

Forest 
Certificati

on 
   Websites 

 
 
 

Air & Water 
Quality 

  Teachers tour     
Expeditions p. 

McMillon 
 

   
Youth orgs. 

(Girl/boy scouts, 
church camps) 

    
4-H/ special 

caps 
 

        Ranger station  

        
SC Forestry 
comm. US 

Forest Service 
 

        
ETV – Natural 

Scene 
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Issue: Public Awareness/Education-  
Improvement Who Should Lead? Who Else Timing Obstacles Resources 

Needed 
Measure of Progress Connections 

Public involvement 
in Public Land 
Management 

Public Agency (USFS, SCFC, 
etc.)- Could be rotating 
responsibility for listening 
session 

National Cadre; 
NGOs (Sierra 
Club, TNC, etc. 
 
 

Sessions would 
start in less than 
12 months; 
Monthly sessions; 

Time Constraints; 
Buy-in from upper 
management, Agencies 
& Public 
Location; 
Funding; 

Funding; 
Location; 
BLOG or 
webpage 

Number of People 
participating; Positive 
Response from 
survey; Fewer 
Complaints 

Better user 
input; spark 
more 
improvements 

Public Perception 
 Forestry Related 

Activities 

 Smokey Bear’s 
message 

US Forest Service 
National Ag Council 
US Department of 
Agriculture 

Smokey Users As soon as 
campaign can be 
produced- 
Ad campaign “Only 
you can prevent…. 
Litter, Apathy, etc.” 

Major Change in 
Message; 
Existing energy 
producers (coal, oil, 
etc.) 
Protectionist vs. True 
conservationists 

Permission 
to change 
message; 
Budget 
that is 
already 
there 

Surveys (public); 
Fewer lawsuits; 
Less $$ spent on risk 
management 

All 5 other 
interest areas 
would benefit-  
 
Recreation,  
Invasive,  
Economic 
Development, 
Watershed &  
Prescribed 
Burning 

Forest Management 
appreciation by 
teachers & children- 
Develop curriculum 
that adheres to state 
standards 

SC Forestry Commission SC Forestry 
Association; All 
Natural 
Resources 
Organizations; 
SC Department 
of Education 

Start in 6 months; 
Continue for 
several years 

Funding (personnel & 
materials) 

Grants Pre & Post testing 
comparison 
Volunteer hours 

Increase & improve 
educational 
activities- Increase 
Youth 
Awareness/involve
ment 

Clemson Extension Service 
FFA 
SC Forestry Commission 

SC Teachers 
Community 
Volunteers 
Local Forestry 
Association; 
Landowners 
Association 

Continue on while 
making 
improvements & 
additions 

Liability of landowners 
Funding 

Relocation 
of funds; 
volunteers; 
Developme
nt of 
curriculum 

Participation; 
Pre/Post testing 
 More recreation use 

of land (involvement) 

 More Value of Land-
Appreciation leads to 
participation 

        
 


